
CRUISE MARKETING STRATEGIES OF CARNIVAL CRUISE

Carnival Cruise Line's marketing will evolve toward greater interactive participation and more varied channels under
Anomaly, the line's new.

First, there is the continual factors of a global economic slowdown, increasing labor costs, the instability of
fuel costs, and the threat of terrorism and piracy. Situation Analysis An assessment of Carnivals internal
environment, customer environment, and external environment are all addressed in this section of the
marketing plan. Carnival continues to be the most aggressive marketer and industry consolidator of the travel
cruise industry with eleven brands supported through multiple acquisitions over the last twenty years. This
includes the new service offerings made by the company. Prebooking, we have optimized the experience to
make search and shopping mobile-friendly, resulting in dramatically increased mobile conversion rates.
Mayor: Carnival thinks about targeting in psychographic terms. This specific brand has also been very
successful with the 45 -- 55 age demographic with their offerings of cruises to Alaska and throughout the
Pacific Northwest. Mayor: The Carnival Vista was designed to bring the inside out with alfresco dining
restaurants, Havana-inspired cabins with hammock-fitted patios, and a suspended cycling ride with great
views of the sea and shore. Costa has an excellent reputation as a cruise operator serving the smaller ports of
these regions and has created a unique sailing experience that appeals to younger consumers new to cruising
Dev,  But now, a fleet of ships â€” anyone who wants to stay in business, in fact â€” is making it their
business to engage a new generation of customers. This entertaining and educational program is designed for
the more than , children who sail with us annually and is culturally relevant at this time. Mayor: Work for
people who you will learn from and who believe in you. It will also review the effectiveness of their
promotion and advertisement campaigns. You are not a tourist. They will be joining the fleet in and  Abstract:
The caselet provides details on the business operations of Carnival, the world's leading cruise company. The
combining of unique experiences that are authentic creates a very strong marketing message for anyone selling
into the baby boomer market Hudson,  For an analysis of their key financial ratios, please see Table 2:
Carnival Corp. Nearly 1 million fans also tuned in to a Facebook live stream with Guy. These indicate that
greater efficiencies are needed within operations to increase the Return on Assets ROA and also more eclectic
and higher-margin excursions and tours for clients to increase Revenue-Per-Employee. With the global
economy showing signs of rejuvenation, Carnival is well positioned to take advantage of emerging growth that
will be fueled by the demographic shift to more affluent baby boomers taking vacations and experimenting
with cruising, often for the first time. And the message delivers. Second, leveraging our partners, such as Guy
Fieri and Cat In The Hat, we have executed a series of activations in key markets. The company is ideally
positioned to continue dominating cruise vacations, and the shifting demographics of baby boomers over 50
who have higher discretionary incomes also is proving to be a powerful catalyst for future growth. Not many
people would move halfway around the world from Macau to Miami, but the Carnival Cruise Line leadership
team and marketing function were so compelling, and I knew it was something I wanted to be part of. In all
cases, I learn something new, which allows me to help the marketing team not only do things better but also
do better things. As both cruises are targeted towards different destinations around the globe and not the same.


